Archivio Dondup, Fossombrone (PU), 2013 - Project by Fortebis Group, photos by courtesy of Dondup

A versatile space that reflects
the Dondup brand’s soul

sono le peculiarita di Dondup, marchio italiano di moda

- nato nel 1999 dal connubio tra Massimo Berloni e
Manuela Mariotti - in cui si fondono sperimentazione di
materiali, artigianalita, tagli e lavorazioni sempre nuovi e
una continua ricerca dell’innovazione.
Lo spazio progettato - “Archivio Dondup” - & un vecchio
magazzino di 400 mq sito in un‘area industriale immersa
nel verde delle colline marchigiane.

I [ valore della tradizione e l'anima moderna, eccentrica
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“Archivio Dondup” & il punto zero della nuova
immagine architettonica del marchio che si
implementera in tutti i negozi monomarca nel mondo.
Non & pensato per essere solo uno store, ma una
seconda casa Dondup, un luogo in cui si ritrova
la magia della storia del Brand e, come tutte le
Corporate Identity, & la traduzione in architettura
della filosofia della Maison.
Larichiesta eraquelladidefinire uno spazio flessibile
dove fosse possibile allestire, oltre allo Showroom,
anche eventi e sfilate in un'atmosfera accogliente,
coinvolgente e allo stesso tempo rock’n’roll e chic.
ILdesign e stato sviluppato in team con il Cliente ed &
semplice ed essenziale.
Il legno nei colori naturali, insieme al cemento
piombato e il ferro naturale, sono i materiali
predominanti; arredi e complementi, objet trouvé
rivisitati, diversi gli uni dagli altri e ornati con tessuti
e toni caldi, dialogano con i sistemi espositivi dal
mood industriale.
Il contenitore architettonico di partenza & stato
rigorosamente conservato; pavimenti, pareti
esistenti in blocchetti e soffitti industriali rimangono
integri nella loro veridicita.
La luce e larchitettura sono nate come sempre
nello stesso istante, integrandosi completamente
in ogni dettaglio, per gradi, dall’esterno verso
'interno, in un crescendo.
La facciata € caratterizzata da un outline luminoso
che mette in evidenza il perimetro dell’intervento,
definendolo e separandolo visivamente dal contesto.
La parte chiusa del fronte & schermata da una
controfacciata realizzata in tessuto tecnico, lavorato
con sottili disegni.
Lo spazio interno principale e suddiviso in tre
campate che hanno come punto focale un grande
cancello bianco che, oltre ad essere la separazione
— o — e o o= — e . tra lo spazio donna e quello uomo, € anche l'ingresso
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YEAR OF FOUNDATION CONTACT

2001 Piazza della Liberta 21
00192 Roma
ASSOCIATES
Edith Forte, Simona Franci, Clelia Corso Venezia 6
Pedde, Giuseppina Zippo, Raffaella 20121 Milano
Parlangeli, Francesca Proietti,
Angelo Ristori
NO. OF COLLABORATORS info@fortebis.eu
35 www.fortebis.eu
Simona Franci
CORE BUSINESS CORE BUSINESS

Fortebis Group & uno studio di
architettura, design, ingegneria e
consulenza integrata che opera in Italia
e all'estero per importanti gruppi nei
seguenti mercati: automotive, banking
& financial services, boat industry,
corporate & commercial building, events
& exhibition, hotel & leisure, information
& communication technology, mixed
use, real estate, residenziale, retail,
workplace.

MAIN PROJECTS

Vivienne Westwood, Anglomania Café,
Shanghai, 2014 - on going

Ferrari corporate identity, worldwide
showroom and international autoshows,
2008 - on going

Maserati corporate identity, worldwide
showroom, 2008 - on going

Wind stores, point of sales restyling, Italy,
2013 - on going

BNL, agencies restyling “Ix", Italy, 2013 - on
going

Armani Jeans shop, Berlin & Hamburg, 2014
Armani Collezioni boutique, Hannover, 2014
Versace Young shop, Riyadh, 2013

Versace Jeans shop, Istanbul, 2013

Giorgio Armani boutique, Milano (via
Sant’Andrea), 2013

Contractor
Etoile

Decoratori/ decorators

Olmo Blu

Illuminazione /lighting
Nobilis Interiors, Zumtobel

Facciata / facade
Adigital, Giommi
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Fortebis Group is an integrated architecture,
design, engineering and consulting firm
that operates in Italy and abroad for major
groups in the following markets: automotive,
banking & financial services, boat industry,
corporate & commercial building, events

& exhibition, hotel & leisure, information &
communication technology, mixed use, real
estate, residential, retail, workplace.

he value of tradition and the modern and

eccentric soul, are therefore the peculiarities
of Dondup, an italian fashion house founded
in 1999 by Massimo Berloni and Manuela
Mariotti, which combine testing of materials,
craftsmanship, cutting and manufacturing
and a continuous quest for innovation.
The designed space - "Archivio Dondup” - is an old
400 sqm warehouse located in an industrial area
surrounded by green hills in the Marche region.
“‘Archivio Dondup” is the ground zero of the
brand’s new architectural image that will be
implemented in all the boutiques worldwide.
It is not only meant to be a store, but
a second Dondup home, a place where you
find the magic of the brand’s history, and
like all Corporate Identities, it is a translation
into architecture of the Maison philosophy.
The request was to define a flexible
space where not only could it be used as a
showroom, but to stage fashion shows and
events as well - in a welcoming, and cozy
ambiance yet rock'n’roll and chic all at once.
The design has been developed by the team
with the Client and it is simple and essential.
Thewoodinitsnaturalshadestogetherwiththecast
cement, the natural steel are the main materials;
furnishing and complements, redesigned “objets
trouvés”, all different one from the other and
decorated with textures and warm colors, interact
with the industrial mood exhibition systems.
The original architectonical container has been
rigorously preserved; floorings, existing walls
in blocks and industrial ceilings are kept intact.
The light and the architecture are born as always
inthe same instant, integrating completelyinevery
detail from the outside to the inside in a crescendo.
The facade is characterized by an
illuminating outline which high-lightens
the lines of the works done, defining and
separating them visually from the context.
The closed part of the front is screened
by counter-facade realized in technical
textures, worked with light designs.
The main internal space is divided in three
slots that have as a focus point a large
white gate which other than being the
separation between the Ladies area and the
Man area, is also the entrance to a “rock”
stage with a back wall with beaming shots.

The overall height of five meters and a
request for a versatile system gave the idea
of using blocks where to show the outfits
as to allow dismounting and remounting
in few hours. The exhibition elements have
been realized in resin polystyrene with
strengthening integrated bars. Thanks
to this innovative technical solution it has
been possible to realize very light elements,
economic but tough, with a three meter
free light with no intermediate supports.
Endless spotlights light up the clothing, while
spectacular, vaguely gothic and romantic
chandeliers reflect the brand’s soul. Light
lines create cuts through the ceiling, hiding
all the technical elements in the ceiling.
Every single detail has been carefully tailored
and all of which is thought in a way architecture
and light are at the Client's complete
disposal, who is the main character in this
space. | www.admnetwork.it & | follow us on Ei |
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